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I’m proud of the efforts and ambitions you’ll read about in 
the following pages because they move us from building 
awareness and understanding to increasing actions and 
outcomes.

With this strategy, we deliver on the fact that DEI is more 
than just talk – it’s a way of doing business that is essential 
to our long-term success.

“What gets measured gets done.” It’s an 
age-old business axiom yet it remains true 
for all aspects of business – including how 
we successfully create a truly diverse, 
equitable and inclusive culture. 

I’m proud of the efforts and ambitions 
you’ll read about in the following pages 
because they move us from building 
awareness and understanding to 
increasing actions and outcomes. Our 
teams have worked hard to develop a 
strategy and specific ambitions that will 
effect change – all with clear guideposts 
and accountability along the way.

With this strategy, we deliver on the fact 
that DEI is more than just talk – it’s a way 
of doing business that is essential to our 
long-term success. We wanted clear and 
measurable goals that keep us focused, 
accountable and moving forward.

Such measurement, of course, is 
challenging because DEI topics are wide 
ranging and diverse in themselves. We 
know we can’t solve everything at once, 
and our efforts won’t be perfect, but the key 
is forward, constructive, and measurable 
progress. Therefore, I am pleased we are 
able to share our progress and ambitions in 
a very public way through this report. What 
you read here represents important and 
major steps forward in the journey that 
we’ve been traveling for many years. 

Swiss Re’s vision is to make the world 
more resilient. We live this out every day  
in the products we develop, the solutions 
we share with clients and the way we help 
businesses, communities, and families 
bounce back from tragedy. Yet it doesn’t 
end there – the very fabric of resiliency  
is strengthened by an inclusive and 
equitable society. We aim to do our part 
by ensuring the actions we take, the 
attitudes we bring, and the decisions we 
make inside the walls of Swiss Re reflect 
the greater society we wish to see in the 
world.

Thank you for your interest and support as 
together we are stronger.
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DEI Americas  
Strategy Overview

Diversity of thought is a critical business imperative  
given the risks we manage. Advancing DEI and fostering  
an inclusive culture is an important part of this work.”

Monica Ningen 
CEO and President Swiss Re Canada

Winning with clients and in the ‘war for talent’ will require a 
culture that allows each of us the chance to succeed while 
being our authentic selves.”

Michael Bacon 
Client Executive, Globals

In July 2021 we shared our strategy for advancing DEI  
in the Americas along with a vision for progress. Within 
our strategy, we committed to focusing on increasing 
representation for People of Color (PoC), increasing 
representation at leadership levels for women, and 
continuing to build a culture that allows employees  
from the LGBTQ community to bring their authentic  
selves to work. 

We also committed to promoting support for  
mental health and building an inclusive culture that 
embraces differences.

We have clearly stated ambitions 
that will enable our vision.  
Our ultimate goal is to build an 
inclusive culture where each and 
every employee feels valued and 
feels a sense of belonging.
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6|7%

Our strategy includes clearly  
defined ambitions that we strive  
to attain by 2025. They are:

Increase U.S. Black/African American and LatinX 
representation to 6% and 7% respectively by the 
end of 2025. Maintain strong representation  
for Asian Americans. Representation goals are 
based on external benchmarks for insurance/
financial services.

Maintain promotion rates for Women and People 
of Color (PoC) at or above target levels.

Maintain Americas employee engagement 
scores that are consistent across race/ethnicity, 
gender, sexual orientation, and generations that 
reflect a culture of equity.

Increase U.S. Black/African American combined 
Managing Director/Sr. Vice President band 
representation to 4%. Maintain LatinX and Asian 
American combined Managing Director/Sr.  
Vice President band representation at levels 
consistent with total representation.

Increase Americas representation for women in 
each of the Managing Director, Sr. Vice President 
and Vice President bands by 10 percentage 
points by the end of 2025.

Achieve 10% of employees engaged as 
Pathways Mental Health Champions by end  
of 2025.

4%

Our Americas DEI ambitions 
are guided by the following 
pillars: 

Build an ecosystem that enables the hiring of 
more diverse talent, leverage search firms that 
focus on diverse talent, and develop 
partnerships with professional organizations  
and universities that cater to diverse talent. 
Ensure that interview slates and panels for  
each job opening are diverse.

Continue low turnover rates by promoting  
a flexible work environment with inclusive 
leadership capabilities further embedded in  
the organization.

Build greater intentionality around rotations, 
developmental opportunities and exposure 
opportunities for diverse populations.  
Ensure DEI is embedded in HR people 
processes.

 

Support programming to drive awareness and 
education around DEI. Develop and implement 
manager training to enhance inclusive 
leadership traits.

Continue to build out and refine metrics 
including development of broader metrics  
for the Americas region. Create repeatable 
reporting that is shared with leaders to inform 
decision making and actions.
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DEI  
Highlights

Demographics & Representation: 
Americas

Overall Representation | 2021

Overall Racial Snapshot by band1 (US Only)

Gender Snapshot by band1 (Americas)

Year End 2020

Year End 2020

Year End 2021

Year End 2021

Representation for Asian 
Americans is above external 
benchmarks for financial 
services/insurance. Hispanic 
representation is consistent 
with benchmark data,  
Black/African American 
representation is significantly 
lower than benchmark.

Need to focus on building 
leadership pipeline at SVP  
and VP level. Female MD 
representation is up from  
17% in 2016.

Note: Analysis excludes the following categories: No Data, Other 

(1) MD = Managing Director, SVP = Senior Vice President, VP = Vice President, AVP = Assistant Vice President, A = Associate

Last year we communicated our 2025 DEI Americas Strategy and started our 
journey to execute it. We’ve made great progress... though there’s more work 
to be done! Here are some highlights from 2021:

To understand where we are going, we must understand where we 
are. Our demographics and representation data will help guide our 
work and focus the effort.
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External  
Partners

01
Historical highs achieved in new hires for 
Black, LatinX, and Asian American hires. 
Black and Asian American new hires were 
double the previous high. Overall PoC 
new hires were 80% higher than the 
previous high. 

02
Overall Black/African American 
representation up to almost 5%  
(from 4% in 2020). 

03
Promotion rates for PoC employees 
trending positively. 

04
Race/Ethnicity, gender, and sexual 
orientation self-ID questions added  
to employee survey for all countries  
in the Americas.

05
Pay Equity analysis by gender and  
race/ethnicity completed. 

06
Employee surveys show that  
our workforce felt strong support  
during COVID. 

07
Identified and engaged with two  
search firms that specialize in diverse 
talent for insurance roles. 

08
Launched new apprenticeship programs 
in NY and Brazil. Both programs targeted 
for PoC talent while the program in Brazil 
also targeted LGBTQ talent.

09
Launched a new Fellowship program in 
partnership with United Negro College 
Fund (UNCF) and National African 
American Insurance Association (NAAIA). 

10
Established impactful partnerships  
with external organizations that have 
enhanced our ability to attract  
diverse talent and expand our brand  
to new talent pools. 

11
Mexico Office achieved:
 ̤ Best Place to Work for LGBTQ+ status

12
Canada Offices achieved:
 ̤ “Great Place to Work” certificate
 ̤ “Best Workplaces in Financial Services 

and Insurance”
 ̤ “Best Workplaces mngd by women”
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External  
DEI Trends
Swiss Re regularly monitors external DEI and general workplace trends  
to ensure the firm is at the forefront to adapt and best cater to employees’ 
needs. We also use this information to make any necessary changes to 
our strategy to attract and retain talent. Here are some of the key trends 
informing our path forward:

Trend #1

Greater Emphasis  
on “Togetherness”

 ̤ Global pandemic accelerated the feel of communities coming 
together around a common cause

 ̤ Effort to make DEI part of how companies innovate, creating 
“diverse by design” teams

 ̤ Organizations still view DEI in terms of risk rather  
than opportunity

Trend #2

Employee Vitality  
is Front and Center

 ̤ Companies face the economic burden of sickness and stress, 
both in medical expenses and lost productivity

 ̤ Greater emphasis for companies to provide mental health 
support and act more human to avoid burnout. “Lip service  
just won’t cut it”

 ̤ Per Korn Ferry, 81% of professionals say they are more burned 
out now than at the start of the pandemic

Trend #3

Increase in Accountability  
Throughout Organizations

 ̤ Employees take ownership of projects while working from 
home with less direct supervision. With more freedom comes 
greater responsibility

 ̤ Leaders make employees feel valued, leading to greater 
motivation and creating greater trust within the organization

 ̤ More time-efficient, purposeful meetings helps create 
stronger bonds among team members

It is important that we understand trends  
that impact the workforce we recruit from. 
Maintaining an external perspective will allow 
us to react quickly to workforce trends and 
leverage best practices. 
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Seeing more clearly:

We partnered  
with two external 
organizations to gain 
a better view of our 
DEI practices.

Korn Ferry Review 
US Audit
Korn Ferry conducted a review of our people practices as they relate  
to DEI, along with DEI governance, and a specific focus on race and 
ethnicity. Included in the review was a series of individual interviews  
and roundtable discussions with approximately 80 of our colleagues  
at all levels of the organization. The review revealed the following:

Good  
Practices

 ̤ Swiss Re developed a DEI strategy 
specific to the Americas with well-
defined KPI’s. This positions DEI as  
a priority in the business

 ̤ Americas DEI Council is well 
established and positioned to support 
the strategy

 ̤ Swiss Re Americas fostered a 
collaborative environment where 
employees feel included as shown  
by good inclusiveness scores on the 
engagement survey

 ̤ Solid data and dashboards on race/
ethnicity and gender. Engagement 
survey now includes dimensions of 
race/ethnicity, gender, and sexual 
orientation

 ̤ High awareness about DEI across  
the organization. Well executed 
programming and activities that are  
led by the DEI Council and ERG’s

Improvement  
Opportunities

 ̤ Race/Ethnicity – There’s a need to 
improve visibility and developmental 
opportunities for PoC employees

 ̤ DEI & ERG Governance – ERGs feel 
challenged due to lack of role 
clarity. Need clarity related to roles and 
responsibilities

 ̤ DEI Comms – Communication channels 
created to elevate issues specific to the 
region would be beneficial

 ̤ Recruiting – Need to ensure recruiting 
is resourced appropriately with clear 
ownership and governance

 ̤ Training – Swiss Re provides a broad 
set of DEI trainings that are 
underutilized. Training is self-curated 
and not mandatory for line managers. 
Focus should be on inclusive leadership 
offerings

We’ve leveraged Korn Ferry’s feedback to build actions that support our path forward. 
This includes restructuring our HR resources to bring more focus to recruiting and 
leveraging external professional associations to attract diverse talent. In 2022, we’ll 
leverage internal and external programs designed to provide developmental 
opportunities for PoC employees. 

 i
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2021 McKinsey in the Workplace Study 
Study Insights 
We participated in the McKinsey “Women in the Workplace” industry 
study in the US and Canada. This gave us benchmark data and best 
practices relating to supporting women in our organization. 400+ 
companies participated in the study (11 in the insurance industry).  
Some key findings include:

Women’s representation saw modest gains across  
the pipeline 
Women hung on their representation increased at all levels of the talent pipeline 
compared to last year, except for at the SVP level. Since 2016, we’ve seen modest  
gains across all levels and the most gains at the C-suite with a 5 percentage points 
increase.

However, women, especially women of color, remain 
underrepresented at the top 
Women represent less than a quarter of the C-suite, and representation of women-of-
color drops from 17% at the entry level to 4% at the C-suite.

Despite some improvements for women of color, the 
‘broken rung’ persists and makes progress unsustainable 
For every 100 men promoted to the first manager level, only 86 women are promoted  
and 85 women of color are promoted (improving from 79 last year).

While all employees are more burned out, the burnout 
gender gap has nearly doubled compared to last year 
35% men and 42% women report feeling often or almost always burned out at work, 
compared to 28% men and 32% women in the previous year.

In addition, the day-to-day experiences of women of color 
show little improvement 
Women of color, and especially “Double Onlys” (the only woman and the only person of her 
race in the room), are far more likely than white women to experience microaggressions.

01

02

03

04

05

Last year, women stepped up as leaders and invested 
more in diversity, equity, and inclusion (DEI) efforts
Women senior leaders take on nearly double the load of sponsoring colleagues, invest 
60% more in providing emotional support to their teams, and are 2x as likely as men at 
their level to spend a substantial amount of time on DEI.

People leadership and DEI actions are critical for all 
employees and their companies, especially at this time
Employees with managers that provide support for their wellbeing are 27% more likely to 
be happy with their job, 28% less likely to often/always feel burned out at work and 32% 
less likely to consider leaving their company.

… but these actions are not being formally recognized 
While 87% of companies think actions supporting colleague’s wellbeing are critical  
only 25% formally recognize them; and while 70% of companies think informal DEI work 
is critical, only 24% formally recognize it (e.g., in performance reviews).

Top-performing companies’ actions provide a window into 
what other companies can do to move the needle on DEI  
Companies should track hiring and promotion by gender and race, hold leaders 
accountable for diversity goals, provide bias training for hiring and reviews, provide 
mentorship and sponsorship programs, and focus on anti-racism and allyship education. 

… and to improve flexibility and reduce burnout 
Employees predominantly prefer a hybrid work arrangement after the pandemic, and 
companies should design flexible work regimes that respect work/life boundaries and 
support employee well-being. 

Our Swiss Re specific results and trends are very consistent with the overall study 
findings above. We will leverage the findings and detailed information provided by  
the study to inform our strategies to support our female colleagues.

Source: McKinsey 2021 Women in the Workforce Study for US/Canada

06

07

08

09

10
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Americas DEI Council

Kemoy Foster 
Head Compliance Assurance 
Mosaic (People of Color ERG) 

Mariana Munoz 
Technical Analyst, Together 
with Pride (LGBTI+ERG) 

Danielle Bencivenga 
Regional Lead PCD Americas 
PCD Advisor 

Kiera Goral 
Head Claims Reinsurance P&C 
US, Level Up (Gender ERG)

Jamie Marolt 
Claims Analyst Americas II 
(Mental Health ERG) 

Emily Winter 
Onboarding Specialist 
DEI Support 

Camila Nascimento 
Head GIA Brazil 
DEI LatAm Advisor 

Valentina Garcia 
Client Manager 
Level Up (Gender ERG) 

Allen Kwan  
Head Customer & Distribution 
Mngmt. NorAm Tog. with 
Pride (LGBTI+ ERG) 

Rosemary Dominguez-
Sotirios 
Executive Assistant 
DEI Support

The mission of the Americas  
DEI Council is to foster and 
support an inclusive culture  
in the Americas that supports  
the Diversity, Equity and 
Inclusion goals of the Business 
Units and Group Functions.

In regional unison, we are committed to the  
following ideals:

Ensure consistency with global priorities without being  
limited by them.

Empower involvement, awareness, and engagement of  
Swiss Re colleagues through internal activities.

Enhance Swiss Re’s external brand through participation, 
sponsorships and identification of opportunities through  
a strategic partnership with Human Resources.

01
02
03

Co-Chairs

Monica Ningen 
CEO and President  
Swiss Re Canada

Michael Bacon 
Client Executive,  
Globals

Regional DEI Advisor Legal DEI Advisor

Brian Brashears 
Regional DEI  
Advisor

Tina Kremenezky 
Head Legal Employment 
Americas

Americas DEI Council Members

Americas 
DEI Council

The Americas DEI Council is the strategic 
thought leader for DEI in the Americas.  
Composed of passionate employees from 
across the Americas region, the DEI 
Council is a strong influencer of positive 
change in the work place.

Employee  
Resource  
Groups

A vital component of our DEI success is 
the work done by our Employee Resource 
Groups (ERGs) and employee networks. 

Their work has elevated DEI within  
our organization. They’ve helped our 
employees navigate tough topics and 
championed engagement with external 
experts to elevate our education and 
understanding. 

Here is an overview of the Americas DEI 
Council and our current ERGs and 
employee networks.
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Mosaic Americas

Executive Sponsor

Lisa Butera 
Head P&C Client Markets US

Mosaic US Mosaic LatAm Mosaic Canada

Kemoy Foster 
Head Compliance Assurance

Ron Hamilton 
Head Reinsurance 
Governance & Operations

Christine Geddes-Braide 
Finance & Administration Mgr

Dominique Beauport 
Senior Information Specialist

Camilla Nascimento 
Head GIA Brazil

Priscila Costa Russo 
Senior Client Manager

 

Ricardo Lopez 
Sr. Tech. Acct. I

Carlos Daniel Vergara 
Legal Counsel Andean 
Region

Binni Ranna 
Senior Client Manager

Wendy Madevu 
TL Property Specialty  
& Casualty Claims

The mission of Mosaic is to promote an 
inclusive and productive environment  
for people of color to enhance their 
professional and personal development  
in alignment with business objectives. 
Mosaic advances a culture of change  
and inclusion for people of color across 
the company.  

Mosaic has been instrumental in raising 
employee awareness via thought 
provoking programming leveraging 
webinars and content on SharePoint and 
Yammer. In 2021, Mosaic helped Swiss Re 
celebrate heritage months such as Black 
History Month, Asian American and 
Pacific Islander Heritage Month, and 
Hispanic Heritage Month. Mosaic 
Americas has supported Swiss Re’s  
recruiting activities and has played a 
critical role in developing Mosaic chapters 
in other regions.

Pathways Americas

Executive Sponsor

Tracy Choka 
Regional Head L&H  
Business Mgmt Americas

Americas Chair Regional Chairs Core Team

Jamie Marolt 
Claims Analyst Americas II

Jamie Foss  
Canada 
Sr. Market Underwriter

Melissa Aranda 
LatAm  
TA Team Leader

Caroline Ifrah 
Regional Head HR Americas

 

Emily Winter 
Onboarding Specialist

Pathways Americas is for everyone who 
wants to learn more about how to improve 
their own mental health and well-being, 
and how to better support their 
colleagues, family members or friends.

Pathways has come a long way in the 
organization of normalizing conversations 
about well-being, mental health and 
resilience. Much of this is due to the  
work our 66 Americas Mental Health 
Champions (MHC) do each day and how 
they work and communicate with their 
colleagues and the forums Pathways 
creates for this type of discussion. 

Pathways also encourages our colleagues 
to enroll in a 20-hour Mental Health First 
Aid Certification course facilitated by ensa 
(a Swiss-based organization) and led by 
Swiss Re employees. Currently there are 
21 Mental Health First Aiders in the 
Americas. 

Pathways has delivered informative and 
relevant programing to the organization 
such as: 12 Ways to Boost your Mental 
Health with Dr. Nina Vasan, How to Cope 
with Return to Office Anxiety, Stress,  
Brain Health & Resiliency Management 
workshops, and will continue to bring 
these types of programs to our employees. 
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Together With Pride Americas Level Up Americas

Executive Sponsor Co-Chairs

Lale Topcuoglu 
Head Credit

Allen Kwan 
Head Customer & Distribution 
Management North America

 
Mariana Munoz 
Technical Analyst 
LatAm

Together with Pride is Swiss Re’s global 
network for LGBTI+ staff and their Allies. 
TWP’s purpose is to create an environment 
where LGBTI+ staff are able to bring 
their whole selves to work, free from 
discrimination and prejudice. TWP strives  
to create an equal and equitable workplace 
for all, including equal policies and rights, 
benefits and career opportunities and to 
foster an inclusive culture.

In 2021 North America TWP focused our 
programming on transgender inclusivity. 
For Pride Month in June, the Founder & 
CEO of Beyond Gender Rev Lin Surch 
hosted a session outlining the difference 
between sex, gender identity and gender 
expression and what it means to 
workplace inclusion.

Insurance senior leader Angela Matthes 
joined us in November to share her 
personal transition journey while 
managing and growing her professional 
career. Coincidentally 2021 was the 
deadliest year on record for transgender or 
gender-nonconforming people with over 
45 recorded murders. Both programs 
highlighted that the transgender 
community faces increased suicide rates, 
higher instances of violence & fatalities, 
and greater stigma with their families and 
in the workplace. 

The LatAm team helped build 
understanding of the impact of driving 
conversations around LGBTI+ in native 
language which led Brazil to hold sessions 
in Portuguese only and collaborate with 
other companies within the insurance 
industry. Will look to replicate for our 
Spanish speaking offices. 

The LatAm team has also partnered with 
our CRES team to illuminate buildings 
during PRIDE month in Mexico & Sao Paulo 
for the first time in 2021. A huge 
achievement was working with local HR in 
Mexico to attain the “Best Place to Work for 
LGBTQ+” Certificate for Swiss Re Mexico, 
by the Human Rights Campaign via 
EquidadMX. TWP hopes this inspires other 
countries to achieve similar certifications.

TWP will continue to work on building  
a robust Americas TWP leadership 
committee, explore connecting with 
LGBTI+ insurance industry professional 
organizations, and building programming 
around the needs of our LGBTI+ 
colleagues.

Executive Sponsors Co-Chairs

Laura Coppola 
Global Head FinPro & Head 
Casualty NA

Gregory Schiffer 
Head Global Specialty

Kiera Goral 
Head Claims Reinsurance  
P&C US

Valentina Garcia 
Client Manager

Level Up’s mission is to promote, empower 
and encourage women and men to have 
conversations for gender equality and 
equity at Swiss Re. This translates to 
enabling and advancing more women to the 
top of Swiss Re leadership, ensuring pay is 
equitable regardless of gender and involving 
men in gender parity exchanges. 

Level Up Americas launched globally in 
early 2021. For the America’s inaugural 
event, they were joined by Alexis Krivkovich, 
Managing Partner of the McKinsey San 
Francisco office and contributor to the 
report “Women in the Workplace.” Alexis 
explained some key findings of their report, 
which focused on the impact of COVID-19 
on women.

In August, they introduced the Level Up Live 
series – where guests promote, empower 
and encourage everyone to have 
conversations on gender equality and 
equity at Swiss Re. 

For their debut event, Dana Franzetti,  
Head of P&C Business Management 
Americas, and Phil Walker, CEO iptiQ 
Americas, discussed gender biases 
sometimes associated with resume gaps 
and the  challenges many face re-entering 
the work force after a lengthy break. 

For their second event, Lisa Butera,  
Head P&C Clients Markets US, and Kaspar 
Mueller, President Reinsurance Latin 
America, co-hosted a discussion on the 
unique challenges trying to balance a career 
with parenting.
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DEI Connections

Left is Jesse and Natalie Weedman 
Right is Jeff Benelli

Impact Network

Leadership Team

Tina Kremenezky 
Head Legal Employment 
Americas

Andrea Willi 
Marine Underwriter

Marie Dulev 
Key Account Manager

Marni Baroli 
Head Broker US

The focus of the DEI Connections team  
is on external endeavors, industry 
recognition, partnerships and sponsorship 
activities, aimed at raising Swiss Re’s 
profile and attracting the widest pool  
of talent to our workforce, enhancing 
relationships with an increasing diverse 
group of clients and partners, and sharing 
our knowledge and experiences to 
enhance our reputation as an DEI leader.  

In 2021 the team participated in and 
sponsored large industry conferences 
such as DIVE IN and the Insurance 
Industry Charitable Foundation (IICF).   
DEI Connections piloted a Career 
Exploration Program with Penn State 
University to attract diverse college 
students to our intern and graduate 
programs.  They also laid the groundwork 
to organize participation in an industry 
LGBTI round table, to engage our clients 
and key partners.

Regional Chair

CC Lampkins 
External Reinsurance 
Accountant

The mission of the Impact Network is to 
increase awareness and foster a diverse, 
equitable and inclusive culture within 
Swiss Re by providing opportunities to 
learn, network, develop and lead while 
positively impacting the careers and lives 
of all employees.

The words Inclusiveness and Diversity are 
used to encourage Swiss Re employees to 
seek understanding of people and events 
we have yet to be familiar with. 
Knowledge is the launching pad to 
communal engagement and a shared 
existence to the betterment of all

One of the many issues IMPACT raised 
awareness in 2021 was disability rights. 
We can only perceive the world with the  
5 senses we have, so having any one of 
these restricted or taken away introduces 
a life full of new and difficult challenges.  

To highlight some of these challenges, 
IMPACT presented ‘Reframing disAbility’ 
to over 250 employees.  The event 
featured Jesse Weedman and Jeff Benelli, 
two Swiss Re employees that embrace 
their difficulties and add their positive 
influences on the world.  Jesse, diagnosed 
with deafness, talked about the 
importance of reframing disability as we 
remove the “dis” and focus on the person’s 
ability. Jeff, now legally blind and who will 
eventually lose his sight, inspired us  
by describing how he used his individual 
efforts to help bring treatments for his 
disease to market.
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DEI LatAm What’s Next?

Get in Contact
 
Brian Brashears 
Regional DEI Advisor 
brian_brashears@swissre.com

Co-Chairs

Olivia Duran 
Senior Client Manager

Camila Nascimento 
Head GIA Brazil

The DE&I LatAm network works closely 
with local ERG’s and employee networks. 
The LatAm team partners with the ERGs 
by participating in DE&I Friday sessions in 
Mexico, Colombia, Miami, and expanding 
across LatAm. The inclusion of colleagues 
from Brazil in DE&I Friday sessions 
has made it possible to hold and create 
spaces where three languages have a 
place to be heard equally and to help 
create “oneness” in the LatAm region. 

Mental Health has been another important 
area of focus. The team sponsored 
sessions on well-being during the 
pandemic, healthy eating, and suicide 
prevention, which have supported 
employee resiliency. 

The team was also instrumental in the 
development of an Apprenticeship program 
focused on PoC and LGBTQ talent. They 
also helped facilitate a sponsorship to a 
college in Sao Paulo (Zumbi dos Palmares) 
that supports Black students.

This year we’re focused on our DEI journey and putting in 
the work needed to achieve our 2025 ambitions. Some 
key actions we’re focused on include:

Expand the network of professional 
organizations we partner with. 
A key part of our ability to attract diverse 
talent is our partnership with professional 
organizations that support the populations 
we are recruiting from. This approach has 
led to some early wins, and we are excited 
to expand the network of organizations 
that we partner with.

Launch a Managing Director 
sponsorship program for PoC talent. 
This program will accelerate the 
leadership development of our PoC talent.

Partner with clients to attract diverse 
talent into the insurance industry. 
We’re currently exploring opportunities to 
partner with clients on programming 
designed to attract diverse talent from 
non-traditional talent pools.

Our power is our people. We’re dedicated to 
building a diverse and inclusive culture at 
Swiss Re that encourages fresh perspectives 
and fosters innovative thinking. We’re 
excited about the path we’re on and look 
forward to doing our part to advance DEI 
within our company, industry and society. 
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At Swiss Re, everything we do to drive 
DEI is fueled by the passion and 
commitment from employees like those 
you see below. 

We are so appreciative of those who 
volunteer their time and talent to further 
our vision of inclusiveness. To achieve this 
vision, we need the hearts and minds and 
personal investment from each of our 
employees across the Americas. In the 
spirit of “Let’s Be Smarter Together,” we 
will continue to leverage the unique 
talents and perspectives of our workforce 
to build a world class employee 
experience. 
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